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	 MBA (Marketing), Seeking assignments in Marketing/ Branding/ Advertising/ Visual Merchandising/Retail Marketing/ Sales promotion/ Channel Marketing/ BTL/ Events/ Product Launch/ Budgeting, Execution with a high growth oriented organization
· Regarded by peers and mentors as the one, who is dedicated to excel in this field and a persuasive communicator with proven ability of building good working relations.
· Excellent presentation and oratory skills, ability to work independently and in teams, demonstrated methodical research capabilities.
Areas of excellence include:
· Below the Line (BTL) Marketing
· Budgeting 
· Branding & promotion
· Brand Positioning
· Market Research
· Developing Marketing communication tools
· Event Management
· Advertising
Work Experience
Kent RO Systems Ltd.
Deputy Manager, Trade Marketing- from Dec 2017 to Till Date
Work Profile:

· Annual Budget Planning, Preparation and Monitoring- All Trade Marketing and other BTL activities
· Agency Coordination for Prints and other POP, PAN India allocation and distribution as per sales projection
· Chanel Trade Marketing – Exclusive rural Concept Shop Execution.
· Planning of new activities which can engage channel partners to increase their sales.
· Participation of Rural Events, Melas, Exhibitions etc

Videocon Industries Ltd.
Deputy Manager, Marketing- from July 2015 to Dec 2017
Work Profile:

· Channel Marketing- To plan Key marketing Activities for the region and support National marketing Calendar by ensuring smooth and proper execution of the activities planned for higher sellout. Also, focus on separate activities for weak brand shops to improve sales.
· Retail Activations – Strengthen brand image through regular Retail / Consumer activations like - Weekend Carnivals / Premium RWAs/ Dealer shop Activations to promote new launched products, participation in Exhibitions / Festivals/Mall-activations/Mechanic Meets/ Technician meets/ Electrician meets, Mela activities, Go to Market Activities (GTM). etc.
· Media Planning - Planning and release of Print Ads, Radio Campaign & Outdoor brand Campaigns.
· Vendor Management - Regular interaction with all vendors for planning, procurement & executions of marketing activities including BTL Activations like:- Dealer Signage’s (F/lite & GSB) Deployment – Pan India, Collaterals Development, POP distribution & Fixtures, Ins-hop branding, Merchandising Etc. 
· Out Store & In Store Visibility - To enhance Out-store Visibility of brand, Visibility inside the store of brand targeted and maintained 30% amongst all competition brands. Includes GSB/In-Shop branding/ Merchandising through regular Worked closely with agency to develop and guide creative direction for brand and all collateral.  


· Dealer Relationship Management - Organizing Dealer Meets / Product Launches at regular intervals as per the business requirements to catch hold of Dealer's preference for the brand.  
· Worked closely with product development to maintain brand focus while driving segment innovation. 
· Developed and implemented business intelligence and market research program, including competive and trend analysis and bench marking to determine product positioning strategy. 
· Identifying target audiences, planning marketing activities to achieve volume estimations, reviewing key accounts and executing plans to ensure market penetration.
Organising and effectuating branding programs to improve the product awareness and escalate business volume.  
· New Colateral desigining. 

Key Achievements

· Planning, Execution & Installation of Dealer board, In-shop branding, POSM at channel partners outlet
· Introduced & Designed Institutional kit for OEM partners.
· Planning, Designing & execution of AC Display stands, Cut-out, I-pillar, festive POSM for ONAM.
· Planning, execution, participation, Fabrication of stall & managed deals of Domestic Exhibition.(Participation to Final execution)
	Domestic Exhibition Name				
	Coolex Exhibition, Chandigarh
	Vijay Sales Super Summer AC Carnival, Bandra
	Electronics Expo, Chennai
	Bharari Expo, Pune
	Ideal Home Exhibition, Nagercoil
	Pudhari Exhibition, Kolhapur
	Rajasthan Partika Expo, Jaipur
	Rajasthan Partika Expo, Sri, Ganganagar
· Planning, Arrangements & Execution of Domestic Dealer meet 
· 
Su-kam Power Systems Ltd.
Deputy Manager, Marketing- from April 2011 to July 2015
Work Profile:

A) Rural Portfolio- BTL Marketing

· Annual Budget Planning, Preparation and Monitoring- All Trade Marketing and other BTL activities
· Agency Coordination for Prints and other POP, PAN India allocation and distribution as per sales projection
· Chanel Trade Marketing – Exclusive rural Concept Shop Execution.
· Planning of new activities which can engage channel partners to increase their sales.
· Participation of Rural Events, Melas, Exhibitions etc

B) Inverter – Battery Portfolio-BTL & Trade Marketing

· Communication/Co-ordination with Outdoor agencies & Vendors for optimized Promotional Campaign and to ensure all Deliveries accurate & on time.
· Making monthly expense sheet SBU Wise. (Activity Vs Expense)


· Vendor Invoice auditing as per PO & work allocation
· Availability of Pop material at DBP & NDBP outlets as per stock-out.
· Installation of boards at DBP & NDBP channel partners across India.
· Prepared & arranged outdoor promotions campaign like: - Hoarding, Van Campaign, Exhibition & dealer meet etc. for channel partner to support sales.


· Market Visit on Dealer counters for checking marketing penetration.
· Market mapping on competitor brand awareness.
· Brought in some new interesting Shop Merchandising Concept. Like: - Sun pack, Cut-out, Battery Stand, wall painting, Highway branding to ensure a strong hold in the market.

Key Achievements

· Planning, Execution & Installation of Dealer board at channel partners outlet on PAN India basis.
· Introduced & executed Low cost Shoppes in demanding states Like: - (Haryana, Rajasthan, Punjab, Delhi & WUP).
· Successfully handled a special task on procuring Battery stands & Cut-out & deployment across India.
· Successfully handled the Highway branding campaign (Blank board activity) for Northern Region.
· Successfully handled the "SKB" dealer branding & merchandise for the activity.
· Planning, Execution & Fabrication of stall & managed deals for Domestic as well as International Expo.(Participation to Final execution)
	Domestic Exhibition Name				International Exhibition Name
	India International Trade Promotion Org, Pragati Maidan	Canton Fair, China
	Re-energy, Tamilnadu					Can InfoTech, Nepal
	Solarcon, Chennai					Gitex, Dubai
	Save Power, Hyderabad					MEE, Dubai
	Inter-Solar, Mumbai
	IBRX, Hyderabad & Goa
	Renewable Energy Expo, Pragati Maidan & Greater Noida 
	Data centre Dynamic, Bangalore, Mumbai & Delhi
· Done price cost-cutting on merchandise Like:- (Certificate, Canopy, Roll-up Standy, Laptop Bags etc)
· Organized product Technical meet for Channel Partners.
· Arrangements for Dealer meet (Domestic as well as International). 
Luminous Power Technologies Pvt Ltd.
Senior Marketing Executive, Marketing- from July 2006 to March 2011

Work Profile:

A) Inverter – Battery Portfolio-BTL & Trade Marketing

· Establish Develop and Maintain all Trade Level Marketing and Channel Promotion Strategies across country.
· Creation of Marketing Collateral, Conceptualization and Execution Marketing Campaigns, product launch etc.
· Monitor, Review and Report on all   BTL Marketing Activities and   deriving results.
· Determine Prepare and Manage the marketing budget, strong monitoring on the Ground Level Activities and Promotions
· Development & implementation of annual BTL marketing plan in collaboration with sales team and Marketing Head
· Budgeting & Allocation to every component e.g. Creative’s, , POP, Merchandises, Exhibitions, Dealers’ Meet, Mela, Road show campaign , New Product Launch etc.
· Communication/Co-ordination with Outdoor Agencies & Vendors for Optimized Promotional Campaign and to ensure all Deliveries accurate and on time.
· In-charge & Authority for inventory control (sanctions & approval) of POP material, Glow sign Boards, merchandising on a national Scale,
· Monitoring Local Advertising Activities with Branch Managers and Channel Partners.



· Organizing Dealer Meets, Product Launches in different parts of the country and also participated in pre launch activities, Creative Supports etc.
· Prepared and arranged outdoor promotions, Road show Campaigns, Local Events and National Events


· Manage the productivity of the marketing plans and projects.

Key Achievements

· Organized 52 Technical Seminars across states in 3 Months-2011.
· Changed Structural Reporting System and developed a State Level Marketing Team.
· IITF -2010, 2011 participation, Fabrication of Stall and managed leads
· Initiated Rural Visibility Campaigns like Tractor Painting, Wall Painting, Road Shows on Rural Products
· Arranges service camp drive in our high selling areas through to ensure a strong hold in the market.
· Ensured out of Box design in Durga Puja Banners across Brands in West Bengal and executed through Channels
· Brought in some interesting Shop Merchandising Concept, Spearheaded Distributor Family meets in 4 states. 
· Introduced and Executed Low cost Shoppes in demanding states.
· Introduced different festival novelties in Diwali and Holi across the Leopard Club Chanel Partners.
· New Tri-Cycle Van Branding Execution in MP.
· Implemented one Rural Concept Store in Bihar.
· Successfully handled a special task on procuring Battery Stands and cut outs and   deployment across India.
· Successfully completed a PAN India wall painting Activity in 17 states.

Education 
	Qualification
	Institute/Organization
	Board/University
	Year

	M.B.A (Marketing)
	Sikkim Manipal University
	Sikkim Manipal University
	2014

	B.Com
	Delhi University
	         Delhi University
	2002

	12th Standard
	GBSS School
	         CBSE
	1998

	10th Standard
	GBSS School
	         CBSE
	1996
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