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SUMMARY

· An ambitious, highly motivated and energetic sales Manager with excellent marketing and business development skills. 
· Experience of managing Channel Sales for established retail franchises and Key Account Management.
· A result orientated professional with a proven ability to get results, generate revenue, improve service as well as reduce costs. 
· Over Ten years Sales and Marketing experience of working in competitive industries and successfully identifying, developing and managing new business opportunities. 
KEY COMPETENCIES AND SKILLS
· New Products launch
· Channel Management

· Distributor Appointment
· Product advertising
· Loss prevention
· Planning
· Promotions
· Competitor analysis
· Site selection
· Negotiating
· Staff development

 

Marketing
· Experience of territorial marketing, Channel Partners and account management relations and retention.

· Writing detailed sales forecast report for Company Directors.

· Gathering industry data and analyzing spend patterns to highlight the potential for future growth.

· Communicating competitor Activities Like; Pricing, Brand Promotion, New products Launch 

· Proven ability to maximize sales opportunities by creating professional sales script and building rapport with potential new and also existing customers.

Management
· Willing to accept responsibility and be accountable.

· Created a regional sales reporting and performance monitoring system

· Monitoring and reviewing the performance of sales teams, to ensure targets are met.

· Responsible for monitoring sales levels and patterns on a weekly and monthly basis to identify and predict any potential problems.

CAREER HISTORY

Sales Manager – S-CCI India Private Limited - 10th July 2013 To Till Now.  (Japanese Automobile Company)  
· Regional Sales Manager- Handling After Market in Complete North – Delhi NCR, Entire UP, Haryana, Punjab, Uttrakhand,   HP & JK.

· Reporting to VP Sales
· Team Size – 15 People on roll

· Brand – Golden Cruisers 
· Products- Car Coolant & Brake fluid 

Involve in the strategic market planning, Forecasting Products State/ Area wises, as well as Lead a wining sales team. Focus on New Channel Partner and Retailers development and management with the help of Team Members.
· Involved in to achieving Sales Targets and aggressively implementing promotional plans.
· To look after all Sales reports and Stocks availability in all depots 

· Organize Campaign for distributors/dealers/ sub retailers 
· To provide Service to customer by improving brand visibility and evaluates sales force performance. 

· To achieve sales targets and share of market potential by accurate sales forecasting and performance.

· To meticulously analyses/ coordinates product requirement vs. availability.

· To ensure adequate dealers security deposit in line with business goal.  

· To aggressively implement promotional activities by initiating group activities and individual consumer contact and interactions.

· To have responsibility for effective monitoring market price, bench marking with competitors.

· To Evaluate and control sales force performance- territory wise, market wise, customer wise and product/ size wise

· To responsible for timely and authentic market feedback to the sales & Marketing Director.

Area Sales Manager – MRF LTD -       3rd January 2007 – 30st June 2013. 
Location- Bihar & Jharkhand/Delhi
Responsible for Channel Sales and Key Accounts Managements in define Territory. 
Participate in Products Forecasting, New products launch and Brand Promotion.   

· To achieving Sales Targets and aggressively implementing promotional plans Within Defined Territory.

· To provide Service to customer by improving brand visibility and evaluates sales force performance. 

· To achieve sales targets and share of market potential by accurate sales forecasting and performance.

· To meticulously analyses/ coordinates product requirement vs. availability.

· To ensure adequate dealers security deposit in line with business goal.  

· To aggressively implement promotional activities by initiating group activities and individual consumer contact and interactions. 

· To have responsibility for effective monitoring market price, bench marking with competitors.

· To Evaluate and control sales force performance- territory wise, market wise, customer wise and product/ size wise

· To responsible for timely and authentic market feedback to the Regional Sales Manager.

Academic Qualifications

· MBA from BLS Institute of Management -2009
· B.B.A from IIBM (Indian institute of Business Management) in 2007 Specialization (Marketing, Account, HR.)
· 10+2 from B.I.C.B in 2003.

· 10th from B.S.E.B in 2001.
Personal Details
· Father’s Name                 : Dr. Rameshwar Prasad.

· Date of Birth                    :  15-Feb-1986

· Address                            : K-204 2rd Floor, Prateek Wisteria, Sector- 77 Noida-201301
· Nationality                      : Indian 

· Sex                                    : Male

· Marital Status                : Married 
· Languages Know            : English, Hindi and Punjabi

